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Getting Started…
A Step By Step Instructional Guide designed exclusively for Our Marketing Partners.

Before we begin, it is important that:

· You have reviewed and signed your Joint Venture Agreement

· You agree to abide by the terms outlined in the “The Company’s Cost” section of the Joint Venture Agreement…

If you have answered yes to all of the above, you are now ready to begin the “Getting Started” process of your new Joint Venture Agreement!

In order to maximize our “CRAWL, WALK, RUN” marketing programs, each Joint Venture Partner is required to provide accurate and timely information including product costs, inventory, sales history, warehousing and fulfillment capabilities and other information that may be critical to the marketing test process. 

Therefore, please review the following carefully and advise your Facilitator if you have any questions. You will also be advised of your shared costs for the optional marketing and media program specifically designed for your Joint Venture. 

Confirmation of our Joint Venture is required before we execute any of the media.

Stage 1 - Preparation
1a. Website /Merchant Banking /Fulfillment / Call Center

1. If you already have an operating website and the pertinent merchant banking capabilities are in place, we will review and recommend any changes or additions that may be required. 

2. If you require a new website to be built on your behalf, please complete the web-site information form and submit it to your Facilitator at our office. We will also add one or more of our clubs and/or incentive programs as well as other consumer benefits that may be appropriate to your site with your approval.

1b. Online Animation (our unique welcome to the site).

1. Please email your facilitator to be assigned a unique username and password for online animation.

2. Once you have been assigned a username and password, go to: https://www.sitepal.com/login for login.

3. Follow the directions once logged in to setup your animated character.  You will also need to write a scripted message for the animated character to say when visitors come to your web site.  Sample scripts include “Hello and welcome to our web site.  The special deals of the month are….” If you have any questions, please refer to the SUPPORT option on the top of the screen.

1c. Video linked to your website (Netfomercial)

1. Produce a 3-4-minute digital video

2. Burn the video on to a DVD.

3. Send the DVD to our offices, along with check for $100.

4. Once the video has been uploaded for streaming, we will email you with the link to the video for you to place on your web site.

5. Optionally – Beryl will do the video at no additional cost.

1d. Our Clubs & Benefits – incentives to customers

We will select and supply one or more of our benefit/incentive programs that may include but are not limited to the following:

1. Really Good Deal ($6,000.00 free coupons, e-books, etc.) – as low as $2.95

2. World America Rewards – $500 Shopping Spree – pay only shipping and handling – no cost

3. BSP Rewards (save at retail stores nationwide) – no cost

4. 2 nights / 3 day hotel stay – 30 cities – $10

5. Maxous – discount health benefits.

6. MailCall- Read your email from any phone in the world- no cost
7. IT Squad- backup your PC (30-day trial) – no cost
8. Rev the Web- Faster internet connection 5x - no cost
9. Ultra Browser
10. And Much More
1e. Merchant banking 

1. We have relationships established to provide merchant banking online for our Joint Ventures that pays the partners and media, the designated % approved by you.  

2. Please see the attached form, complete it and submit it to your Facilitator for processing.

1f. Search Engine Optimization (Optional at Discounted Cost) - Optimize your web site with key words and phrases, to naturally appear in the search engines.  When done effectively, there is no need to employ a “Pay for Clicks” strategy with the traditional search engine companies.

1. Create a list of 10-30 keywords and phrases you would like to be included in the search engine and your web site.

2. Write a two-sentence description of your web site, using some of your list of keywords and phrases.

3. Email the information to your Facilitator and berylwolk@aol.com

Stage 2 - CRAWL
Now that you are ready to begin receiving orders via our Joint Venture, we can begin the Crawl Stage.  Please complete the following in order to start the Crawl Stage of our marketing.

2a. Banner Ads - (On 800,000 web sites)

1. Please prepare 5 banners with the following sizes, 468x60, 125x125, 400x200, 120x600, & 250x72 pixel banners. The format could either be GIF (animated or not) or JPEG.  

2. You may use our animation on the banner with a max of 50kb.

3. Email banner to your Facilitator and berylwolk@aol.com

2b. Opt-in Email (tests).

1. Please prepare email content in HTML format, with images referenced from your online web site 

2. These can be as big or as long as you’d like and contain art/photos.  All emails should have an ORDER NOW link or button at the bottom of the email and the link should have tracking features to be able to track the orders generated from the email.  

3. Please include Heading (subject line) and your name when sending your email content.  

4. State in your content that it is an advertising/promotion.

5. Email content to your Facilitator and berylwolk@aol.com.

2c. Shopping Networks (QVC / HSN / Shop@Home /America’s Store)
Please send at least 6 product samples along with the following:

1. A description of the product including cost, wholesale, size weight etc.

2. Your current media plan / any place where the product is currently being sold.

3. You current annual sales volume and or sales history.

4. Available inventory and lead times for additional production.

You can mail this information to our office at 261 Old York Rd., Suite 930, Jenkintown, Pa 19046 or fax to 215-887-7076.

2d. Malls Online – Our ULTIMATE MALL OF MALLS: Your products sold via a series of our online malls including (1NetStore.com, The Neighborhood Store, and ClassifiedBuyers.com and others)

1. Write a description of your product.

2. Include prices and commission to be paid to the sites for every sale they generate.

3. Email the information to your Facilitator.

4. Include other cost, size and weight information.

5. Current available inventory and production lead times.

2f. Press, Publicity - 100,000 media outlets Nationwide

1.   For each press release we need to know the following information (that is, if we’re writing the press release)
a.       Focus / Topic

b.      Keyword

c.       Call-to-action

d.      Quotes / Testimonials

e.       URL (Web Site Address)

f.        City and State

g.       Contact info

h.       Any additional information (images, documents, website information, company history, etc.)

2.   If you send us a document that’s already been written, we need to know if it is to be rewritten, edited, keywords hyper linked, etc….

2g. Radio Spot – Professional copy and MP3 

1. You may or we will write and produce a professional radio commercial. 

2. Please submit the attached form to your Facilitator to ensure your 30-second or 60-second spot is produced accurately and on a timely basis. (See item 3a)

2h. Print and Online Catalogs
1. Please send a copy of your Product Information Form, completed with information about your JV’s product, to be submitted 

2. Please fax or email the form back to your Facilitator and berylwolk@aol.com .  

3. Please allow 30-60 days for response.

2i. Reps (for retail distribution of your products) 


To take your product to retail stores via our Ultimate Rep Consortium

1. Complete the Product Information Form.  

2. Once completed, it will be submitted to our rep companies.  

3. You will be notified which rep companies would like to speak with you.  

4. Please allow 30 days for response.

5. Fax or Email to your Facilitator and berylwolk@aol.com.

2j. Magazine Ads – (Submitted to our network of magazines)

1. Please prepare an 8.5”x11” and 5.5”x8.5” magazine ad.  

2. These should be 300DPI high-resolution PDF files.  

3. Make sure to embed all fonts.  
4. Please burn these files to a CD and mail them to IMC 261 Old York Rd. Suite 930 Jenkintown, Pa 19046.
2k. Financial PR – (Submitted to our network of broker dealers)  

1. Please prepare an 8.5”x11” and 5.5”x8.5” news release.

2. Put into a Microsoft Word document, or Adobe Acrobat file.

3. Email the information to your Facilitator and berylwolk@aol.com .

Stage 3 - Walk
3a. Radio- (30- Second Spots)
1. We can write and produce professional radio commercials in 30-second.

2. $250 to produce- runs on up to 15 Satellite Stations- 1 month test- $1500 + P.I.
      Radio- (60- Second Spots)

1. We can write and produce professional radio commercials in 60-second spots.

2. $500 to produce- runs on up to 15 Satellite Stations- 1 month test- $1500 + P.I.

3b. Television- Commercials (30-Second)

1. Guaranteed 30-sec direct-response TV commercials 

2. $5,000 (our cost) for 20-guaranteed, 30-second spots on up to 40,000,000+ Households; 25% P.I. on Ethnic TV; 40% P.I. Independent TV.

3. Turnaround Time:  1 week; 1 week to air

4. Markets Include:  New York, Chicago, Philadelphia, San Jose, Boston, Wash D.C., Atlanta, Cleveland and much more.

       Television- Commercials (60-Second)

1. Guaranteed 60-sec direct-response TV commercials 

2. $10,000 (our cost) for 20-guaranteed, 60-second spots on up to 40,000,000+ Households; 25% P.I. on Ethnic TV; 40% P.I. Independent TV.

3. Turnaround Time:  1 week; 1 week to air

4. Markets Include:  New York, Chicago, Philadelphia, San Jose, Boston, Wash D.C., Atlanta, Cleveland and much more.

Stage 4 - RUN
A comprehensive, multi-media program developed only after the successful completion of a series of tests designed to refine such things as compelling message, target audience, type of media and other factors that maximize the efficiency / effectiveness quotient. Most plans utilize a combination of a P.I. (per inquiry) and/or our discounted media resources.

Contact: J.W. Allen


    Or


Contact: Beryl Wolk

Jwallen@berylsworld.com




berylwolk@aol.com
Phone: 215 887-5700 ext 151 




Phone: 215 887-5700 ext 107
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